
RESEARCH POSTER PRESENTATION TEMPLATE © 2019

www.PosterPresentations.com

The Impact of of Emotional Intelligence on Firm Performance: The Meditating 
Role of Positive Affective Tone

Author: Yolanda Christophe

Morgan State University 

INTRODUCTION

Research Question: What impact does positive affective 

tone have on the relationship between a firm’s emotional 

intelligence and a firms performance?

AIMS OF STUDY 

 Produce empirical results from emotional 

intelligence and firm performance data

 To explore affective tone as an underlying 

mechanism that links OEI to Firm PerformanceHYPOTHESIS DEVELOPMENT

Groups high in emotional intelligence maybe aware of the 

links between affective tone and performance and create 

the affective tone that is most conducive to meeting 

workplace requirements (George, 2002.)

Hypothesis I: OEI positively impacts Positive Affective 
Tone.

THEORETICAL FRAMEWORK 

Emotional Contagion Theory- Hatfield 1990

 Conscious or unconscious induction of group 

emotions and behavioral attitudes in group because 

of influences the emotions or behavior of others

REFERENCES

Beyer, J., & Nino, D. (2001). Culture as a source, 
expression, and reinforcer of emotions in 
organizations. Emotions at work: Theory, research and 
applications in management, 173-197.

Carmeli, A., & Josman, Z. E. (2006). The relationship 
among emotional intelligence, task performance, and 
organizational citizenship behaviors. Human 
performance, 19(4), 403-419.

ACKNOWLEDGEMENTS

Many thanks to Dr. Golshan Javadian and Dr. Mathis for 
their review of this paper. 

 Firms need to be seen as emotional systems or 

bodies (Beyer & Nino 2001).

 Firms possess the ability to be emotionally intelligent 

as a unit (Jordan et al., 2010).

 Firms want to implement programs to develop an 

“emotionally intelligent workforce” (Carmeli and 

Josman 2006). 

 Research Question: Does Affective tone 

 Produce empirical results from emotional 

intelligence and firm performance data

 To explore affective tone as an underlying 

mechanism that links OEI to Firm Performance

AIMS OF STUDY 

Groups where positive affective tone occur will both 
judge themselves and will be judged by others as 
having better task performance (George 1990)

Hypothesis II: Positive Affective tone mediates the 
relationship between Organization Emotional 
Intelligence and Firm Performance. 

RESEARCH INSTRUMENTS 

o ORG-EIQ; Giorgi and Majer, 2009)

o Dupont Analysis

o PANAS (Watson et al., 1988). 


